Journal of Agriculture and Environment = Ne 1 (41) = SIneapb

ITMIMEBBIE CUCTEMBI / FOOD SYSTEMS

DOI: https://doi.org/10.23649/JAE.2024.41.12
OCOBEHHOCTHU BPEH/JVHIA B COEPE PO3HUYHOM TOPI'OB/IM ®EPMEPCKVMU ITPOAYKTAMUA
HayuHnas cratbs

Ilaapun B.I.> *
'ORCID : 0000-0001-7145-6775;
! KeMepOBCKuMii roCyiapCTBeHHBIH yHUBEpcUTeT, Kemeposo, Poccuiickas ®enepariust

* Koppecnouaupytoruii aBrop (vladii[at]mail.ru)

AHHOTaN M

B HayuHO# cTaThe pacKphITO 3HaueHHe OpeHUHTra B chepe pO3HUUHOM TOProBiu (epMepCKUMU MPOAYKTaMU B YCJIOBUSAX
COBPEMEHHOW 3KOHOMHUKM Poccuiickoli ®epepariui. AKTya/lbHOCTb HWCC/AE[OBAHUS HA BBIOPAHHYIO TMPOOIEMATHKY
00yc/10B/IeHa TeM, UTO OpeH 1 — BayKHast COCTAB/ISIOIAst TF000r0 TPeIIPUITHS PO3HUUHON TOProB/IM, B TOM UKC/Ie TOPTYIOIIero
(hepMepcKUMH TIPOJYKTaMU TIMTaHWS. BpeH/l T03BO/sAeT HWAEHTU(GUIIMPOBATh TPOAYKLIMIO TPEATPUATUS CPeIUN JpPYTHX,
TOBBICUTh KIUEHTCKYIO JIOSUTBHOCTh U YBEIUUUTh TPOJAKU MasbIX Ce/IbCKOXO3SWCTBEHHBIX MPeIIPUATUM /ISl TTOBBIIeHUs
KOHKYPEHTOCIIOCOOHOCTH  OTeueCTBEHHOIO —arpoTpOMBIIIJIEHHOT0 KOMIUleKca. B pabore paccMoTpeHbl 0COOEHHOCTH
OpeHzvHTa (DepMEPCKUX KPECThSIHCKUX XO3SMCTB W WHVBUAYAJIbHBIX TpEeJIPUHUAMATENId TPU PO3HUUHOM TOProBie.
ITpoaHanu3upoBaHbl MPUMepPbl OpeH/JUHTa TIPeTIPUITHI TOPrOBIM (hepMEPCKUMU TIPOAYKTAMH, BbIZIeTIEHbI K/TFOUeBble (haKThI
6peHzHra (hepMepcKUX IPOJYKTOB, TaKWMe KaK HaTypajJbHOCTb, JIOKAJbHOCTh M HCIIO/b30BAHHE HATYpPa/bHBIX I[BETOB U
upudToB B BU3yasbHOM odopmiieHuH. [1peyioxKeHbl UieH [ijis TIOBBIIIEHUs YHUKAILHOCTH OpeH/ja epMepCKuX MpOAYKTOB U
€ro y3HAaBaeMOCTHU TIOTPeOUTEISIMU.

KitroueBbie cj10Ba: (hepMepCKye X03sMCTBA, MPOAYKThI TUTaHWsA, OPeH/IUHT, PO3HUUHAs TOProB/Is, YHUKA/TbHOCTb.,
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Abstract

The scientific article discloses the importance of branding in the sphere of retail sales of farm products in the conditions of
modern economy of the Russian Federation. The relevance of the research on the selected problematic is due to the fact that the
brand is an important component of any retail enterprise, including those selling farm food products. The brand allows to
identify the products of the enterprise among others, increase customer loyalty and increase sales of small agricultural
enterprises to improve the competitiveness of the domestic agro-industrial complex. The work examines the specifics of
branding of farming peasant farms and individual entrepreneurs in retail trade. Examples of branding of farm products retailing
enterprises are analysed, key facts of farm products branding such as naturalness, locality and use of natural colours and fonts
in visual design are highlighted. Suggested ideas for increasing the uniqueness of the brand of farm products and its
recognizability by consumers.

Keywords: farms, food, branding, retail, uniqueness.

BBepenue

CoBpeMeHHbIM MHP W3MEHUMB, TaK)Ke U3MEHUMB U COBPEMEHHbIM MoTpebuTenb. Beé Gosbiie u Oosblie noTpeburenu
o0palrjaloT BHUMaHye He Ha MaTepyasibHbIe [[eHHOCTH, a Ha HeMarepuasibHble CBOMCTBA TOBApOB, YC/IYT W KoMraHui. OfHoM
W3 B@)KHBIX COCTABJSIOIUX TMPEeJTIPUATUN TOPTrOBIHU sB/sieTcsl OpeHA. BpeHs — 3TO TOT HeMaTepHasbHBIM aKTHB, KOTODBINA
B/IMsieT Ha TIPOJ@KW KOMITAHWM dYepe3 Yy3HaBaeMOCTb, /IO0BepHe, JIOSUIBHOCTh. C TIOMOIIBI0 OpeHJa MOXKHO [OHEeCTH [0
MOTpeOUTeIst LIEHHOCTH KOMITaHUHU U CTaTh JI/Is HETO YHUKAJIbHBIM. B cepe po3HHUHON TOProB/iu hepMepCKUMH MPOAYKTaMU
KaK HUKOT/Ia Ba)KHO MOAIEP)KUBATh Pa3BUBATh M COBEPLIEHCTBOBATL OPeH/, Be/lb MPU HAJTMYMK OOJIBIIOTO KOTHUECTBO CETEBBIX
Cynep- Y rurepMapKeToB, IPOCTO HEOOXOAMMO [JOHECTH A0 OO0LjecTBa 3HAUMMOCTh YIIOTpeOsieHUsl HaTypasbHbIX NPOJYKTOB.
AkTyansHOCTh paboThl 00yciioB/IeHa TeM, UTo OpeH/, SB/IsIeTCS HeOTheM/IeMOH YacTbl0 COBPeMEHHOM TOPToOBJ/IM, ero pa3BUTHe
Y COBepILEeHCTBOBaHHKE M03BOJISIeT YBeJIMUNTD IIPOJaKU U 3aHAATH O0jiee BBITOAHBIE MTO3ULIMK Ha PhIHKe.

B Hacrosimiee BpeMsi WIET aKTHBHOe pa3BHUTHe PO3HUYHON TOProBiaM Qepmepckoil mpoaykuuedt. IIpennpuHuMaren
COTPYAHUYAIOT C MaJIbIMU M KPYITHBIMU (hepMepaMi ¥ OCYIIeCTB/ISIIOT COBIT UX TOBapOB. YUWTHIBasi COBpPEMEHHbIe TeHJEeHLIUH
U CTpeMJIeHHe JTIOZiel K 3[0POBOMY TUTaHHIO ¥ 00pa3y KW3HH, hepMepCKHe TOBaphI MOJb3yOTCs 6ombiumM cripocoM. Ho naxke
MPU BBICOKOM CIIPOCe, KaKIOMY TMpPEANPUATHIO TOProBid (PepMepCKUMH TpPOAYKTaMu HeOoOXOAMMO OTCTPAuMBaThCsl OT
KOHKYPEHTOB, UTO0 YCUTUTB MPOJAXKU U «C/eIaTh JIULI0» CBOEro OpeHpa.

OCHOBHbIE pe3yJIbTaThl

BpeHayHT B chepe pO3HUUHON TOProB/IM (epMepCKUMU MPOAYKTAMU SIBISIETCS K/THOUEBBIM 3/IEMEHTOM B TPUBJIEUEHUN U
yAep)KaHuM KaeHToB. OH /IO/DKEH OTpakaTh LIEHHOCTH W YHUKAJIbHOCTh OpeH/a, a Tak)Xe BOCIIPUHUMATBCS MOTPEOUTEIIMU
KakK Ha/Ie>KHbIN ¥ KaueCTBeHHbIH [1].
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OpHoli 13 ocobeHHOCTel OpeHAMHTa epMepPCKUX TIPOAYKTOR SIBJISIETCS] YHUKATbHOCTh MPOJYKIVH U €e OrPaHUUeHHOCTb.
Takum 06pa3oM, IPOM3BOAUTENN CTAIKUBAIOTCS C HeOOXOAUMOCTBI0 MaKCHMa/IbHO TOYHO BbIPA3WUTh IVIaBHbIe OTVIMUNTE/bHbIE
yepThl CBOero OpeH/ia ¥ 3aMHTePeCcoBaTh OTEHLMAbHOIO K/IMeHTa.

Ee opHa BaykHasi 0cO6EHHOCTE — 3TO OPUEHTALMs Ha HAaTYPa/IbHOCTh U SKOJIOTUYHOCTE MPOAYKTa. MapKeTo/I0r! JO/DKHBI
HCII0/B30BaTh 3TO B CBOMX LieJISIX U MOAUYEPKUBATh €ro BO BCeX 37eMeHTax OpeH[UHra, 4ToObl IIpUB/IeYb BHUMAHHE L1e1eBOM
ayIUTOPUH.

Ba)kHO TakKe yuWTBIBaTh, UTO (hepMepCKHMe MPOAYKTbl He MOIYT OBbITh CTaHJAPTH3WPOBAHbI TakK ke, KaK TPOJYKTHI
MaccOBOTO MPOu3BO/CTBa. 1103TOMy yMeCTHO MCIO/Ib30BaHNE MHAWBUYaIbHOTO TOZAX0/A K KaKIOMY TIPOAYKTY U HaJle/leHue
€ro YHUKaJbHBIMU XapaKTEPUCTUKAMH U YePTaMH, KOTOPbIe OyyT BLIJE/STE €r0 Ha PhIHKE.

B po3Hu4HO# Toprosie ¢epMepCKUMH NPOAYKTaMHU OpeHMHT UrpaeT PELIalolly0 po/ib B OTIMUUM OJHOrO MPOAYKTa OT
JPYroro U BiWsieT Ha BOCIPHUSATHe MOTpeOUTE/sIMH KauecTBa U L{eHHOCTH Ipozykra. depmepckue NpPOAYKThl, TakKHe Kak
(bPyKTbI, OBOLM, MOJIOUHBIE ¥ MsICHBbIE MTPOAYKTHI, B 3HAUUTE/IBLHOM CTeleHH NpeBpallleHbl B TOBap, U OpeHANPOBaHHE MOXKeT
TIOMOYb CO37jaTh UMUK OpeH/ia ¥ SMOLIMOHA/ILHYO CBsI3b C MOKYIaTe/ My [2].

Bot HekoTopbie U3 0CO6eHHOCTeH GpeH/[MHra B PO3HUUHOM TOProBjie (epMepCKUMU TPOAYKTaMU:

1. YHukaneHast ufies GpeHza. B po3HmuHOW TOproBie (epMepCKUMH MPOAYKTaMHM OpeHAWHT CO3[aeT YHUKaJIbHYIO
WJIEHTUYHOCTh TIPOAYKTA, KOTOPYIO TMOKYTaTen MOTYT JIerKO y3HaTb. JTOT al/IeHTHK MOXXKeT BKJ/IIOYATh JIOTOTHII, L[BETOBOE
othopm/IeHHe U YTIAKOBKY, KOTOPBIE SIBISFOTCS OT/IMUNTeIbHBIMU U BBIJIE/ISTFOTCS. Ha (JOHe KOHKYPEHTOB.

2. IlocnepoBarenbHOCTb. BpeHAMHT [o/pKeH OBITH IIOC/TE/[0BaTe/bHBIM BO BCEX MAapKETHMHIOBBIX KaHajaaX M TOYKax
COTIPUKOCHOBeHHUs1. Takasi 1oc/ie/[0BaTe/IbHOCTh FapaHTUPYeT, UTO KJIMEHThl Y3HAIOT U TIOMHAT OpeH[, a Takke IIOMOraeT CO
BpeMeHeM YKPeIUTh /J0BepHe U JIOSTIbHOCTb.

3. LleHHOCTHOe TIpeJ/IOKeHHe. YCIeIlHbld OpeHZ B PO3HHUUYHOM TOProsje ¢epMepcKUMH IPOAYKTAaMH AO/DKEH HMeEThb
YeTKOe LJeHHOCTHOe Tpe/yIo’KeHHe, KOTOPOe OT/IMYaeT ero OT APYTHX MoA0OHBIX MPOAYKTOB. DTO LIEHHOE MPeAIoKeHUe MOXKET
OBbITH COCPEIOTOUEHO Ha KaueCTBe TPOJYKTa, YCTOHUHBOCTh, IPOUCXOXKEHHUE WU ApyTHe (aKTOphl, KOTOpPble HAXOASAT OTK/IAK
y noTpebuTeiei.

4. OMonuoHanbHas CBsi3b. PepMepCcKHe MPOAYKTHI YaCTO aCCOLMMPYIOTCS C SMOLUSIMU U HOCTa/Ibrield, U OpeHAMHT MOXKeT
WCII0/Ib30BaTh 3TH SMOLMH /IS CO3[aHUs 3HAUMMOM CBs3U € MoKynarensmu. Hanpumep, 6peH/, MOIOUHBIX MIPOAYKTOB MOXKET
BbI3bIBaTh 00pasbl ceMeiiHON (hepMbl MM arearpoBaTh K BKYCY U3 1eTCTBa.

5. Paccka3biBaHKe UCTOpUil. B po3HIUHOM TOproese ¢epMepcKrMU POAYKTaMH OPeHUHT TakKe MOKeT BK/IFOUaTh B Cebst
pacckasbiBaHHe HCTOPHM, KOTOpble IIOMOTAl0T pacckasarb 00 HCTOPUM TPOAYKTA, JIOKAJIBHOCTH €ro TPOUCXOXKJAEHUS U
mpoLjecce TPOW3BOJCTBA. Takoe TMOBECTBOBAHME MOXKET TOMOUYb OOYUHTh KIMEHTOB W CO3/aTh SMOLMOHANBHYHO CBSI3b C
TIPOJYKTOM.

6. ITpo3pauHocts. IToTpebuTenu Bce Gosbllle OCO3HAIOT MPOUCXOXK/EHHWE M MEeTO/bl MIPOU3BO/CTBA MPOAYKTOB MUTAHMUS,
KOTOpble OHH TIOTPeO/sIOT. BpeH/bl, KOTOpble TpO3pPauHbl B OTHOLIEHWH CBOUX TPOU3BOACTBEHHBIX TMPOLIECCOB U
VHIPe/INEHTOB, MOTYT 3aBO€BaTh ZloBepHe U JI0sVIbHOCTD ITOKyIaresiei.

7. Ocoboe nieHooOpa3oBaHue. biarofgaps 6peHAUHTY v (hepMepCKUX XO3SHCTB ecTh BO3MOKHOCTb yCTaHaB/IUBaTh Oosiee
BBICOKHMe, WM TIpeMuajibHble, LIeHbl, KOTOphle TI03BOJISIFOT UM ToJy4aTh 6osibliyto mpubbuie. Harmpumep, ofHO HcciefoBaHue
MOKa3ajo, 4YTO «IOTpeOUTeNM TOTOBBI IIIATUTb YMEpPeHHO Oosiee BBICOKHME IIeHBI 3a MPOAYKTH, KOTOpbIE YeTKO
UAeHTU(ULIMPYIOTCS KaK MIPOM3Be/IeHHbIe Ha HeOO/IbIINX ceMerHbIX hepmax» [3].

B o6uieM Buje OpeHJWHT WIpaeT PeIlaroLIyI0 Po/ib B PO3HUYHON TOProeje (epMepCKUMH MPOAYKTaMH. DTO TIOMOTaeT
CO37aTb YHUKAIbHYIO WH/WUBHUYaJIbHOCThb, OTIMUUTH TPOAYKLMIO OT KOHKYPEHTOB M CO3[aTh 3MOLIMOHA/IBHYIO CBSI3b C
nokynarensmu [4]. Kpome Toro, GpeHAWHT MOXKET WCIOJ/b30BAThCS A/ MH(QOPMHUPOBAHUS O LIEHHOCTHOM TIPEAJIOKEHHH
TIPOJYKTa, IIPOMCXO0K/IeHHH, a TaK)Ke TIPOM3BO/CTBEHHbIN MPOLleCC 15 YKpeIlleH!sl J0BepUsl U JIOsUIbHOCTU CpeJil K/TMeHTOB.

ITosTomy B cdepe pO3HHUHOM TOProBaud (epMepCKUMH IIPOAYKTaMM OpeHJWHT SIBJIsieTCs WHCTPYMEHTOM, KOTOPBIi
TIOMOTaeT MMPOM3BOJUTE/ISIM BBIEUTb CBOU TPOAYKT Ha PbIHKe, NIPHB/eYb BHUMaHUe KJIHEHTOB U yAep)kaTh ux [5, C. 282].
KrtoueBoil MOMEHT — 3TO TNoOJUepKMBaHME YHHMKAJbHOCTH TPOZyKTa W OpMeHTal[usi Ha HaTypaJbHOCTb W 3KOJOTMYHOCTE,
KOTOpBbIe SIBJISIIOTCS TVIaBHBIMU (paKTOpaMu BbIOOpA /IS LIeIeBOM ayIUTOPHH.

[ns Gonbliero mMoHWMaHWs OpeHJWHTa pacCMOTPEHbI TpHMepbl OpeHAWHTa TPeANPHUSTHHA TOProBIM (epMepCKUMU
MIPOAYKTaMH.

Hamnpumep, ofHuUM U3 momy/sipHBIX OpeHZOB siBsieTcsi «CBoe pogHoe». BpeH[ co3faH momy/sipHbiM PoccenmbXo36aHKoOM
JJis1 cOpiTa (epMepckoii MpoAyKuuu. B oTnnume, Harpumep, oT Ky3bacckol «KanuHb-ManuHbl», TOProB/s MPOU3BOAUTCS
TOJIBKO B OHMaiH-(opmare u «CBoé PogHoe» MO3ULIMOHUPYeT cebs Kak MapKeTIulelic epMepcKyX TOBapoB. B BU3yanbHOM
KOHLIEN[MM OpeHJ, WCIO/b3yeT OTTeHKW HAaTypajbHOTO 3€JIeHOTrO, PYKOIMCHBIE JIMHHH, KOTOpble MOXKHO IMOCMOTpeTb Ha
pucyHkax 1 u 2. B obuienun ¢ norpebutensimMu OpeH/ BeZi€T cebsi KaK TPUATeNb, 3a00TUTCS O K/IMEHTaX U TbITAeTCS BCerja
paccKas3arb UM YTO-TO HOBOE.
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PucyHok 2 - Busyan 6penjja «Coé PopHoe»
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Euié ogHum GpeHziom Qepmepckoil mpoaykimu siisetcst «Lavkal.avka», MMeHHO WM CO37aTeld BIOXHOBWIKCH TIPU
co3fianun «KanmvHbl-ManuHel». [JaHHBIM OpeHZ MpOoAyMaH M TPOIKCaH [OCTaTOYHO YeTKO, Y Hero ompefesieHbl: MHCCHS,
tdunocodus u e, ITogpoOHO 03HAKOMUTHLCSI MOXKHO B Tabmuiie 1. B BU3ya/bHOM TMO3UIIMOHUPOBAHUU OPEeH[| BbIE/SeT [jist
ce0st T71aBHBIM TTy0OKWIA HaTypanbHbIA KpacHBIH IBET, B JOMOJHEHUH C HUM BBICTYTIAeT YePHBIN U JIETKUI OUPFO30BO-TOTy00H.

Tabsmia 1 - Onucanue 6perza «LavkaLavka»

DOI: https://doi.org/10.23649/JAE.2024.41.12.3

Kpurepuii Ornucanue

Lavkal.avka — 3To 3HaK KaueCTBa U eIMHbIN
OpeH/I, KOTOPbIN aKKyMy/IHUpyeT B cebe 1eHHOCTH,
SMOI[UH 3/J0POBOU JKU3HU U TapaHTUPYET KaueCTBO
rone3Ho efibl! «Hariia ryiaBHast OTBETCTBEHHOCTD

— MPOU3BO/IUTD 37I0POBHIE, 10JIe3HbIE TIPOAYKTHI
MUTaHUst. MbI CTPEMUMCST BHECTH BeCOMbIH BK/Iaf
B COXpaHeHHe OKPY>KaroIllel Cpe/ibl U Pa3BUTHE
obiriecTsa.

Lavkal.avka — 06beJUHsIET IPOU3BOUTE I
TIPOJYKTOB MUTAHUS U MOKyTaTesiel,
pazgensonmx unocoduro 6peH/a 1 LEHsIIUX
TaKue MpoAyKThl. KoMIaHus MPOiBUraet
TIPOZAYKLIMIO U TOBBILIAET U3BECTHOCTD KaXK/I0TO
TIPOM3BOJJUTEISI U aBTOpPA FOTOBOM e/ibl. MBI
pacckasbiBaeM O MPOU3BO/IUTEIE HA YTIAKOBKE U B
peKiame».

dunocodus

Muccus «I'naBHast muccust Lavkal.avka — 3To mouck
YHUKA/IbHBIX TI0 CBOUM raCTPOHOMUYECKUM U
T10/1e3HBIM CBOMCTBAM TPO/IYKTOB U FOTOBBIX 0107
13 CaMbIX Pa3HbBIX YTOKOB HAIllel CTpaHbI, UX
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BCECTOPOHHee M3yueHre U bepe)kHa JJoCTaBKa
MOTpeduTesNsIM.

MBeI COTpYAHHYAEM TOJIBKO C TIPOBEPEHHBIMHU
TIPOU3BO/JUTEISIMU U TTOCTABIIUKAMH, KOTOPbIE
OPHMEHTHPOBAHbI B IEPBYI0 OUEPE/Ib Ha KAUeCTBO
CBO€M MPOJYKIMU, OHU PacIio/ioyKeHbl B
9KOJIOTUYeCKH YMCTBIX YTOJIKaX Hallled pOAVHEI.
[Tpon3BoaUTENN BPEJHBIX [00ABOK IT03TOMY
TIPOAYKLMS TIOMHOCTBIO Oe30TacHa ¥ HaTypasibHay.

1. ObecrieunThb OOIIECTBO KOIOTMYECKH YNCTHIMU
Y BKyCHBIMH [IPOAYKTaMH, KOTOPbIe TIPUHECYT He
TOJIBKO TaCTPOHOMHYECKOE yZ[OBOIbCTBHE, HO
T0JIb3y OPTaHU3My.

2. Iomynsipy3atiust 35,0poBoro obpasa >K1U3HY,
Lem OpHEHTHPOBAHHOTO Ha KaueCTBO, pa3HooOpasue u
YMepeHHOCTb.

3. Pa3BuBaThCsi BMeCTe C HAlllMMU TTapTHePaMH,
cZies1aTh CBOM BKJIa/| B Pa3BUTHE SKOHOMHUKH
Poccuy, uyTo6BI HallM I€TH XXKUIW B CU/IbHOM U
pa3BUTOM CTpaHe

Ipumeuarue: CocmasneHo agmopom no mamepuaiam [6]

OO06cyxaeHue

PaccmarpuBast GpeH/ibI XOUeTCsl BbIJEUTD Cleytolie (HakThl B OpeHAUHTe B cepe PO3HUUHOUN TOProBau hepMepCKUMU
TOBapaMu:

1) m1aBHBIEe IOCHUIBI CBSI3aHBI C HATYPAbHOCTBIO IIPOAYKTOB;

2) 6o/BIIMHCTBO obpaljaeT BHUMaHHe KJIMeHTOB Ha TO, YTO TIPOM3BOJUTE/N 3TO JIOKaJIbHBIE (hepMeph;

3) B BU3ya/bHOW KOHLIEMIIWH UCIIONB3YIOTCS HaTypasibHbIe LiBeTa U MPUQTHL.

B 3ak/moueHWe OTMETMM, UTO Ba)KHOW TMPOOEMOM Ha CerofHs /il MHOTUX ()epMEPCKMX XO3SICTB SIB/ISIETCS
HeJJOCTaTOYHOe BOCTpHATHE MOTpeOuTenssMu OpeHJa KakK YHHUKAJbHOTO, XOTS KaK OBUIO CKAa3aHO BhIIe YHUKAIbHOCTb
SIBIIETCS Ba)KHBIM MPUHLIAIIOM PabOThI TIPU GPEH/IHTE HATyPabHbIX, SKOJIOTUYHBIX, [[EHHBIX MPOAYKTOB MUTAHMUS.

YT0oObI MOBLICUTH YHUKAJIBHOCTL OpeH/ja (hepMepCKUX TPOAYKTOB, BAXKHO C/IEA0BATh HECKOJILKUM MTYHKTaM:

1. OmpesienTh yHUKAIbHOE NpejyiokeHre. HeobxoauMo 3HaTh, yeM oT/IMyaeTcst OpeHy OT JPYyTruX U Kakve MperMyILecTBa
OH IpefyiaraeT. OTO MOXKET ObITb UTO-TO YHUKa/bHOE B MPOAYKTe WM yC/lyre, B Balleli MapKeTWHIOBOM CTpaTeruyd Wu B
JIMYHOCTH Barlero 6peHpa.

2. Co3parh yHUKAIBHBIM CTH/IB. Best BU3yanbHas cocTapstomas OpeHzia — JIOTOTHII, LIBeTOBAsi CXeMa, IIpUGTHI U Ar3aiH —
[IO/DKHBI OBITH COT/IACOBAHBI MeX/y CO00M 1 0TOOpaXkaTh YHUKAIBHOCThL OpeH/a.

3. Ucrionb30Bath coLpianbHBIe CeTH. B BeK COBPEMEHHBIX TEXHOJIOTUH TMOAEMUTHCA MHPOPMaLel B COLUAIbHBIX CeTsX,
yTOObI IPUB/IEUL BHUMAaHHE K CBOEMY TMPOEKTY U Y/IyULIMTh MEePCIeKTUBBI POCTa — 0OBIYHOE JIeJIO.

4. TecTrpoBaTh pa3iuuHble (GOpPMbI pekambl. VICMO/b30BaTh HECKOMBKO Pa3/MuUHbIX ()OPM peK/iaMbl, YTOObI MPUBJIEYL
OoJblile K/IMEHTOB Ha CBOM CalT UK Ha MPOAYKT.

5. CermeHTHpOBaTh PbIHOK. OmpesieuTh ayJUTOPUI0 U CEeTMEHTHPOBaTh CBOM PBIHOK, UTOOBI BBISIBUTH, Kakue JIHOfU
HanboJsiee BepOSATHO TPATAT AeHbI'M Ha MPOAYKT. DTO IMOMOXKET Co37aTh Gosiee yOenuTebHYI0O MAPKETUHIOBYHO CTPATEruio M
JOHEeCTH YHUKA/IbHOCTb 10 HY>KHOH ayJUTOPHH.

3ak/iloueHue

[TpakTyeckasi 3HaUMMOCTb WCC/IeJOBaHUS COCTOMT B TOM, UTO IIPe/IO’KEHbI COBPeMeHHble TOAXOAbl K DeIIeHHI0
npobsieM, KOTOpBIe TIOMOTYT TIOBBICUTH JIOSUTLHOCTh TIOTpebuTenell U mepefarb 0OIeCTBY [IeHHOCTU ()epMepCKUX TPOIYKTOB
MUTaHUS B JOCTYITHOM BH/ie, UTO TIOBJIEUET 3a COOOM TIOBBIIEHHE TIPoJaXK. [Ipe/ioykeHHbIe BapHAHThI PelleHus! Mpo6eMbl
MO>KHO [TPUMEHSITD AJIs1 APYTUX MpeJTIpUsATHI B UHBIX c(hepax TOProB/M CeNbCKOX035CTBeHHON MPOAYKLIKeH.

BpeHyHr cenbCKOX03s1iCTBeHHOH (hepMepCcKol TNPOAYKLMK SB/ISIETCS HEOTheMJIEMBIM 3/IeMEHTOM Da3BUTHS CelbCKUX
palioHOB, KOTOpBIA Be#eT K [UBEPCUMKALMM MECTHOW 3IKOHOMHUKH, YKDEIUIEHWI0 KOHKYPEHTOCIIOCOOHOCTU U  ee
JanbHeHIeMy Pa3BUTHIO.

IMpu aHanm3e 6peHAa pepMepCKUX TPOSYKTOB HeOOXOAUMO MOHSITh, KaK MO3ULMOHUPYeT cebsi OpeH[| Ha PLIHKE U BLISBUTH
Kak BOCITPUHUMaeTCsi OpeH/l TIOTpeOUTeNsIMU ¥ TIOTeHLMalbHBIMU K/IMeHTaMU PO3HUYHOM ceTH. IIpy aHa/v3e BaXHO Y4eCThb
«TIOCBIIBI U CMBIC/IBI», MUCCHIO OpeHfia, 3aKiajibiBaeMble B OpeH[] KOMIIaHWEeH M TOHMMAT U 3To ToTpebutemu. Ecim
OXKU/IAHUS KOMITAHUU ¥ TIOHUMaHue MoTpebuTesiell CXOAITCs, TO MO)KHO CUMTATh OPEeH/T yCIIeIHBIM U TIPOJAROLINM.
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